


Consumer Demand is Driving Clean Label Growth

v Clean label has been identi ed as one ofiop 5 Global Trends that will shape the foodservice industry in 2021
v 6in 10 global consumers are interested in learning more about where their food/drinks come from

v 91% of US consumers believe food and beverage options with recognizable ingredients are healthier

v Nearly hal(43%) of consumers are more likely to visit a foodservice outlet that has clean label foods and beverages

v~ 42% of consumers are willing to pay more for clean label foods and beverages when dining out, and among young consumers, that number
is even higher (49%)
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Torani Original Syn ani Puremade Syrups

Amazing avor with p
cane sugar and nat
avors

azing avor with no arti cial
ors or preservatives
(Non-GMO)

Available in the most
popular avors

Available in a larg
variety of avors

More muted colors in the
bottle and nished drinks -
made from natural sources

Several include bright, vibra
colors for a avorful looking
drink (some may contail

arti cial colors)

Contains preservative No arti cial preservatives

Unopened shelf life
Glass - 3 year
Plastic - 2 year

Unopened shelf life:
15-24 months
(Depends on the avor)

For everything you need to make your beverages special, call
us at 800.775.1925 or visit www.torani.com/foodservice
for recipes and merchandising materials.
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